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BKM: INTRO

WE PRIDE OURSELVES ON CREATIVE IDEAS THAT INSPIRE AND
DRIVE CONSUMERS TO TRY THE LATEST TRENDS, PRODUCTS, AND
PLACES. EVERY EFFORT IS AIMED AT ENGAGING A LOCAL AUDIENCE
BOTH ON AND OFFLINE THROUGH ENTICING BRAND MESSAGING,

INFLUENCER COLLABORATION, SOCIAL MEDIA OUTREACH, AND MORE.
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SOCIAL MEDIA EXAMPLE ONE: FACEBOOK

ik Like Page ***

partment with Novel Perimeter? Snap a selfie on-site, and
you could win a $500 gift card from our friends at Nandina Home Design to
decorate your space! Be sure to tag #NoPlaceLikeNovel and share this post
for entry before 12PM on Friday.

Boost Post
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GIVEAWAYS ARE ONE GREAT WAY TO ENGAGE RESIDENTS AND REACH
A WIDER AUDIENCE OF POTENTIAL LEASEES. BY PARTNERING WITH
A LOCAL, ON-BRAND BUSINESS, WE CAN CREATE A CROSS-PROMOTION
SHARED TO THEIR SOCIAL MEDIA CHANNELS AND ACROSS RESIDENT
SOCIAL MEDIA CHANNELS DURING ENTRY.

NANDINA HOME DESIGN REACH: 2,341 (INSTAGRAM), 1,879 (FACEBOOK)
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SOCIAL MEDIA EXAMPLE TWO: INSTAGRAM
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billkaelinmktg Skip traffic and take MARTA to
@midtown_atl to spend an afternoon exploring the
@highmuseumofart -- only three stops from
Medical Center Station. #NearbyNovel
#DiscoverATL #MARTAisSmarta
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SOCIAL MEDIA SHOULD INCLUDE MORE THAN STRAIGHT-FORWARD
PHOTOS HIGHLIGHTING THE PROPERTY. WE'LL KEEP YOUR CONTENT
FRESH BY MIXING IN POSTS HIGHLIGHTING NEARBY TRANSPORTATION
OPTIONS, ACTIVITIES, RESTAURANTS, AND OTHER RELEVANT POINTS.
THE USE OF SPECIFIC HASHTAGS AND GEOTAGGING WILL HELP ENSURE
WE'RE REACHING A WIDE RANGE OF POTENTIAL RESIDENTS AS WELL.
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ON-SITE ACTIVATION: BRUNCH

GIVING RESIDENTS THE OPPORTUNITY TO CONNECT WITH ONE
ANOTHER ON A REGULAR BASIS CREATES A SENSE OF COMMUNITY AND
HELPS INCREASE RESIDENT RETENTION AND REFERRALS. ONE EXAMPLE

OF AN ON-SITE ACTIVATION TO HELP FURTHER THIS GOAL IS A PRE-
PLANNED BRUNCH WITH MIMOSAS AND BLOODY MARYS (MADE WITH
VODKA FROM LOCAL OLD 4TH DISTILLERY) AND A DESIGN-YOUR-OWN
DOUGHNUT BAR FROM NEARBY DA VINCI'S DOUGHNUTS. PROMOTION

ON ALL PARTNER SOCIAL MEDIA CHANNELS AND ON RESIDENT BULLETINS
WOULD ALSO BE INCLUDED.

DA VINCI'S DOUGHNUTS REACH: 2,054 (INSTAGRAM), 2,538 (FACEBOOK)
OLD 4TH DISTILLERY REACH: 8,661 (FACEBOOK)
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OFF-SITE ACTIVATION: YOGA

WHILE THERE IS PURPOSE IN CREATING A COMMUNITY WITHIN,
THEIR IS ALSO PURPOSE IN CREATING CONNECTIONS WITH THE
COMMUNITY SURROUNDING NOVEL. ONCE A MONTH WE WOULD
HOST AN OFF-SITE YOGA ACTIVATION FOR RESIDENTS AT NEARBY
HERITAGE SANDY SPRINGS PARKWEWOULD CRENTE A STRAIEGIC
PARTNERSHIP WITH HSS TO PROVIDE THE SPACE, LOCAL YOGA
STUDRIO THUNDERBOLT POWER YOGA TO PROVIDE THE INSTRUCTOR,
AND ARDEN'S GARDEN JUICERY TO PROVIDE COMPLIMENTARY JUICES.
THE EVENT WOULD TAKE PLACE DURING HERITAGE SANDY SPRINGS’
SATURDAY FARMERS MARKET AND INCLUDE A TABLE ON-SITE WITH
NOVEL BRANDED WATER BOTTLES AND MARKETING MATERIALS.

THUNDERBOLT POWER YOGA REACH: 8,384 (INSTAGRAM), 2,891 (FACEBOOK)
HERITAGE SANDY SPRINGS REACH: 667 (INSTAGRAM), 3,047 (FACEBOOK)
ARDEN'S GARDEN REACH: 7,902 (INSTAGRAM), 5,742 (FACEBOOK)
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